
REVIEW ARTICLE
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With the growing number of individuals seeking to improve their living conditions abroad, social

networking sites are becoming indispensable to their daily existence for acculturation. However,

the nature of the contribution of social networking sites in fulfilling migrants’ acculturation

needs remains unclear and inadequately addressed in literature. This scoping review aims to

synthesise the current literature examining the role of social networking sites in meeting

migrants’ acculturation needs. Following the Joanna Briggs Institute (JBI) Methodological

Guidelines and the most recent modifications to the PRISMA-ScR framework, this study syn-

thesised 48 empirical articles published between 2019 and 2023. An automated search was

conducted using multiple database platforms (Web of Science, ScienceDirect, Scopus, Google

Scholar and ABDC’s Journal Ranking) with sorted results using a variety of search term com-

binations. The synthesis of the past studies found five common acculturation needs, namely,

the cognitive, social integration, personal integration, affective and tension release needs that

migrants have sought and obtained from social networking sites. All of these needs are included

in the uses and gratifications theory as media consumption needs. Among the identified needs,

social integration and cognitive ones are the most crucial for international students, migrant

workers, immigrants, refugees and other categories of migrants to overcome the difficulties that

they face in the host society and to maintain connections with the ethnic community. Never-

theless, the utilisation of social networking sites to fulfil those needs differs because of various

socio-demographic and psychological determinants. Many of the studies focused on identifying

needs associated with integration, thus neglecting those associated with other acculturation

strategies, such as separation, marginalisation and assimilation. Mismatches and incon-

sistencies in the acculturation requirements that migrants obtain or seek from social network

sites have also not been investigated in empirical studies. Therefore, this area is potentially

viable and is likely to be the subject of subsequent research. The results of the current study are

useful for formulating government policies and for recruiting agencies, rights activists, social

workers and administrators who are working for migrant populations.
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Introduction

As globalisation continues to advance, an increasing num-
ber of migrant populations are travelling overseas to
increase the quality of their lives, work opportunities,

education and other purposes. The World Development Report
2023 projected that approximately 2.5% of the world’s population
—184 million migrants, including foreign labour, immigrants,
international students, expatriates and refugees—now reside
outside their country of origin because of high poverty levels,
unemployment, war, discrimination, demographics, political
instability, climate change and other issues (Choy et al. 2021;
Rozhkov et al. 2021). When this population enters a new envir-
onment, it adapts to the cultural norms, values and behaviour of
the host society while maintaining aspects of its own cultural
identity (Li and Tsai 2015; Schumann et al. 2020; Yoon et al.
2020, 2021). This process is called acculturation, which is a multi-
faceted process that considers how individuals view their ethnic
culture and the greater society (Phinney 1996). Individuals do not
necessarily lose their cultural identity even if they develop an
affinity with the dominant culture (Sun et al. 2020). In a new
geographical location, this migrant population goes through
various challenges such as linguistic limitations, discrimination,
poor living conditions, financial strain, social isolation and fear
that hinder their process of acculturation (Abbas et al. 2018; Choy
et al. 2021; Liem et al. 2021). However, in this technology-centric
world of digital media, social networking sites have become an
efficient channel for the migrant population to fulfil their accul-
turation needs. Their multiple functions and ability to transcend
space are particularly favourable and applicable for international
migrants to seek and obtain acculturation needs in a foreign land
in a relatively short time (Chen and Choi 2011).

Acculturation and social networking sites. Information and
communication technology has been used by different commu-
nities in foreign cultures to aid in the process of acculturation and
cultural adaptation (Hoffmann et al. 2022; Pang 2020). Given the
popularity and prevalence of social media, such as WhatsApp,
Facebook, WeChat, YouTube, Imo, Instagram and LinkedIn,
individuals can now expand their social networks and can con-
nect to ideas and information that were previously inaccessible to
them in host countries (Choudhary et al. 2019; Hossain 2019;
Zaw 2018). Social media is a central feature in this digital world
because it allows migrants to gain various benefits during their
socio-cultural and economic practices and in the acculturation
process (Ju et al. 2019).

To understand the role of digital technologies in the manage-
ment of cultural communication in modern global society, the
potential impact of social networking sites on cultural adjustment
must be considered. A significant number of research have been
conducted on foreign workers, refugees, minority groups,
international students, immigrants and other migrant popula-
tions who use social networking sites to gratify their acculturation
needs (Choudhary et al. 2019; Lai et al. 2022; Nguyen 2023;
Pang 2020). However, limited scholarly efforts have been
identified to integrate this present knowledge to gain a complete
overview of the social media use behaviours of different types of
migrants for fulfilling their acculturation needs. Therefore, this
scoping review seeks to identify the role of social networking sites
in meeting the acculturation needs of migrant populations.

Scoping review research question. The formation of the research
question is vital in performing a scoping review. The research
question must be identified to maintain the proper direction and
coherence of the scoping review (Mohamed Shaffril et al. 2021).
Therefore, the present review is predicated on the following

research inquiry: What are the acculturation needs that the
migrant population tries to meet through social networking sites?

Methodology
The methodology reported by Arksey and O’Malley (2005) was
used to analyse studies on the role of social networking sites in
meeting the acculturation needs of migrants. The five-step
scoping review framework of Arksey and O’Malley (2005) is as
follows: i) recognising the research question, ii) recognising
relevant studies, iii) selecting studies for review, iv) visualising
data charts and v) summarising and reporting the outcome
(Arksey and O’Malley 2005; Levac et al. 2010). The principles of
the Preferred Reporting Items for Systematic Reviews and Meta-
Analyses Extension for Scoping Reviews (PRISMA-ScR) and the
Joanna Briggs Institute (JBI) Methodological Guidelines were also
used in the planning and selection of articles (Peters et al. 2020).
This methodology is best suited to identify the key elements
related to the review area and the collection of significant lit-
erature for reference.

Automatic and manual searches were conducted in the articles
of this review. The automated search was performed using the
following specialised databases and by sorting: the Web of Sci-
ence, ScienceDirect, Scopus, Google Scholar and ABDC’s Journal
Ranking databases. These databases were selected because of the
overwhelming proportion of significant peer-reviewed papers on
these subjects that have been included in this review.

Search strategy. Various studies associated with social network-
ing sites and acculturation needs have been selected as a part of
this sample approach. All possible combinations and derivations
of the search keywords are in English. The Boolean operators
‘And’ or ‘OR or both are used in the search. ‘And’ narrows a
search where all keywords listed must appear in the article and
‘OR’ broadens a search where the existence of either keyword is
acceptable. This search strategy combines different terms or
keywords and is particularly useful in searching studies related to
the research question and finding diverse articles (Scells et al.
2019). The applied search strategies are as follows: (Social media
OR Social networking sites OR Online social networks OR
Information and communication technology OR Digital tech-
nology OR Digital media OR Digital inclusion OR Facebook OR
Twitter OR Instagram OR WhatsApp OR YouTube OR WeChat
OR TikTok OR Telegram OR Snapchat) AND (Acculturation OR
Acculturation orientation OR Digital acculturation OR Cultural
adaptation OR Cultural integration OR Inter-cultural adjustment
OR Cultural identity OR Cultural assimilation OR Cultural
competence) AND (Acculturation needs OR Cultural needs OR
Integration needs OR Adaptation needs OR Support needs OR
Socialisation needs OR Assimilation needs OR Socio-cultural
adaptation needs) AND (International migrant OR Internal
migrant OR Labour migrant OR Refugees OR Asylum seekers OR
Displaced person OR Expatriate OR Immigrant OR International
students OR Ethnic minority). These keywords were used to
ensure that the search would resort to a variety of prospects and
methods. The use of these keywords minimised the risk of losing
valuable publications related to the topic. The articles were
categorised according to different characteristics, such as the year
of publication, areas of focus, geographical location and applied
methods plus theories. They were illustrated using figures and
graphs. A series of assessments and discussions were conducted
before the decision on the 350 articles, which were selected using
an ongoing inclusion and exclusion procedure. The first two
authors were involved in the full selection criteria. They de-
duplicated the list and examined the relevance of the titles. Later,
the abstracts were filtered. Finally, full articles were evaluated. To
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avoid the uncertainty of the inclusion or exclusion of the articles,
the research team held discussions until a consensus could be
achieved.

From the database screening, 1100 articles were identified
initially. In addition, 350 duplicate records were removed, thus
leaving us with 750 unique records. Afterwards, 400 papers were
excluded because the research abstracts and keywords did not
match the study aim. Finally, 48 articles were selected for the
review. Figure 1 exhibits an overall step of the process following
the PRISMA 2009 flowchart.

Inclusion and exclusion criteria. To ensure that the result of this
literature search is as accurate as possible and within the scope of
the research question, a manual selection for relevance was
conducted after the search process was applied. This study
selected papers related to the use of social networking sites for
meeting the acculturation needs of migrant populations from
2019 to 2023. A migrant population refers to individuals who
move from their place of usual residence whether within a
country or at an international border for several reasons (IOM
2024). Social networking sites are defined as communication
platforms (Ellison and Boyd 2013) that have three common
features: they allow users to (a) create a personal profile, (b)
articulate a list of online connections and (c) view and navigate
their list of connections and those made by others within the
system (Aichner et al. 2021; Boyd and Ellison 2007; Verduyn et al.
2020). Moreover, social media has been defined as user-driven
platforms that facilitate the transmission of compelling content,
dialogue creation and communication to a broader audience. It is
favourable to communications and networking at various levels,
for example, personal, professional, business, marketing, political
and social levels (Kapoor et al. 2018). In addition to defining the
definition of key terms, the reasons for selecting papers from 2019
to 2023 must be clearly illustrated. First, the pandemic profoundly
reshaped migrant population resilience on digital media, parti-
cularly social networking sites (Ju et al. 2023). Therefore,
understanding the use of social networking sites and its effect on

the acculturation process of the migrant population during and
after the crisis is crucial. Second, a dramatic increase in published
articles regarding acculturation using social networking sites
occurred in 2019 compared with the previous years, and no other
year has matched this figure since the publication of the first
article in 2005 (Wen 2020). Third, the review aims to capture
recent developments and trends and to provide up-to-date
information by focusing on the mentioned time frame. To obtain
diversified results, internal–international and long-term–short-
term migrant populations are included. Short-term migrant
workers change their place of habitual residence for more than
3 months but less than a year. For long-term migrant workers,
this duration is at least one year. Internal migrants move or live in
a member state to establish a new temporary or permanent
residence or because of displacement, and international migrants
move to another country from their country of origin (Sironi
et al., 2019). Non peer-reviewed articles were excluded because
they might not have undergone a rigorous review procedure,
which could raise concerns regarding the trustworthiness and
quality of the data that they contain. To ensure that the review is
based on trustworthy and reliable evidence and to increase its
validity and credibility, non-research articles were excluded.

Other digital technologies were excluded to focus solely on
social networking sites and social media, thus ensuring a precise
assessment of their specific contribution to the acculturation
process. Respondents whose purposes were travelling, business,
treatment and pilgrimage were excluded because they were not
enlisted as a part of the migrant population (Sironi et al., 2019).
The detailed inclusion and exclusion criteria are illustrated in
Table 1.

Exploratory results
Publication year and location. As shown in Fig. 2, the highest
number of papers published in peer-reviewed journals in 2019
was 16 out of the total 48 articles selected between 2019 and 2023
for the current study. The lowest number of papers was published
in 2022, which is five. The second-highest number of selected

Fig. 1 Article search and study selection flowchart.
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studies was published in 2020 and 2021, with 10 each. Seven
selected articles were published in 2023.

Figure 3 shows that the geographical location or study area of
the selected articles is characterised by significant imbalances.
China receives the most geographical attention, with 11 articles
focusing on it, followed by the United States (9 articles), the
United Kingdom (7 articles) and the Netherlands (4 articles).
Four study respondents are from more than one country. The
Philippines, Singapore, Canada, Malaysia, New Zealand, the
Republic of Korea, Switzerland and other countries followed in
terms of the decreasing volume of studies.

Types of research. Figure 4 illustrates the methods that the
selected paper followed. A qualitative method was used in 24
papers, and a quantitative method was used in 19 papers.
Moreover, five mixed-method approaches that merged qualitative
and quantitative methods were used. Almost all qualitative stu-
dies used multiple methods during data collection. The most
common qualitative method was in-depth interview (n= 19),

followed by online and offline observation (n= 9), content ana-
lysis (n= 3) and focus groups (n= 2).

In quantitative studies regarding how migrant populations
use social media to meet their acculturation needs, offline and
online surveys (n= 19) were the most used method of data
collection. Furthermore, all quantitative research used cross-
sectional data to examine how migrants use social media to
meet various acculturation needs. In the procedure of
gathering and analysing data for mixed-method research, in-
depth interviews, focus group discussions and surveys were
followed.

Types of databases and journals. The highest number of studies
was published in Scopus and ScienceDirect databases, with 16 and
11, respectively. The widespread range of research on the role of
social networking sites for the acculturation of migrant popula-
tions was recorded in other databases, such as Emerald Insight,
SAGE Publications, Communication & Mass Media Complete
and Taylor & Francis.

Table 1 Inclusion and exclusion criteria.

Inclusion criteria Exclusion criteria

Studies published in peer-reviewed journals from 2019 to 2023. Studies that are not published in peer-reviewed journals within the prescribed
time limit.

Studies that explore the connection between social networking sites
and migrant population’s acculturation needs.

The contribution of social networking sites to meeting acculturation needs
was not predominantly examined.

The study involved single and mixed cultural backgrounds. Studies with respondents who have not undergone an acculturation process.
The study was conducted on different social media and social
networking platforms (Facebook, Twitter, Instagram, etc.)

Studies that focus on other digital technologies except social media and social
networking sites.

Studies conducted qualitative, quantitative and mixed methods. Studies that do not have reliable and suitable methodologies and lack quality
and reliable data.

Long-term and short-term migrant population. Studies focused on populations other than migrants. Such as those whose
purpose is travelling, business, or treatment and pilgrims.

Internal or international migrant population. Old data or findings that are no longer relevant to the current understanding
of migrant acculturation needs.

Data and findings are current and relevant to the current understanding
of migrant acculturation needs.

Studies with small sample sizes are not sufficient to draw meaningful
conclusions on the acculturation needs.

Studies that have valid sample sizes Written in a language other than English.
Studies that are published in the English language. Abstracts mislead the study’s findings, leading to incorrect inclusion in the

primary screening procedure.

Fig. 2 Number of articles published by year.
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The journals with the greatest number of articles included were
the International Journal of Intercultural Relations and Technolo-
gical Forecasting & Social Change, with five and four, respectively.
The International Journal of Information Management and the
Asian Journal of Communication each published two articles. The
rest of the articles (35) were published in 35 other journals.

Characteristics of participants. The participants’ traits in the
selected empirical research differed significantly. The following

are the sample population’s prevalent characteristics: migra-
tory workers, international students, immigrants, ethnic
minorities, and refugees. In terms of the sample population,
migratory workers (low-skilled, semi-skilled, skilled and pro-
fessionals) were used as the study sample in the highest
number of studies, including participants from the South,
Southeast and East Asian nations. After migrant workers, the
dominant sample populations were international students,
immigrants and ethnic minorities. The length of the sample
size ranged from 1 to 14,068.

Fig. 3 Number of articles published by location.

Fig. 4 Number of methods used by studies.
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Role of social networking sites in meeting acculturation needs.
On the basis of the synthesis of the information in past studies
(Table 2), the acculturation needs in the articles were classified
into five categories: cognitive, social integration, personal inte-
gration, tension release and affective needs. The abovementioned
needs significantly influence the migrant population when they
use social networking sites for acculturation. The result revealed
that all identified needs are associated with the uses and gratifi-
cations theory’s suggested media consumption needs. The theory
provides a framework to comprehend how individuals use media
to fulfil their cognitive needs (information, knowledge, etc.),
affective needs (aesthetic feeling, pleasure, emotional experiences,
etc.), personal integrative needs (identity development, self-con-
fidence, etc.), social integrative needs (connecting with an ethnic
community and the outside world) and need to flee or release
tension (Kircaburun et al. 2020; Ruggiero 2000; Whiting and
Williams 2013; Zhao and Zhou 2021). The theory incorporated
35 sub-needs under these five major needs (Katz et al. 1973). In
addition to identifying the acculturation needs, the review studies
examined the role of migrants’ socio-demographic and psycho-
logical factors that influence the use of social networking sites for
acculturation. The selected articles addressed various issues under
the mentioned needs, such as socio-cultural integration (Takhar
et al. 2023), access to information (Ju and Sandel 2020; Liu and
Yeo 2022), sense of belonging (Cleveland et al. 2023; McKenzie
2022; Udwan et al. 2020), identity construction (Ju et al. 2021;
Takhar et al. 2023) and psychological well-being (Du and Lin
2019; Liu and Yeo 2022; Nguyen 2023).

The most essential need that has been identified from previous
studies is social integration. Social integration refers to indivi-
duals’ interactions and participation involvement with their
ethnic society and wider society or community with diverse
cultures and customs (Katz et al. 1973). A total of 39 studies
(Bucholtz 2019; Du and Lin 2019; Golan and Babis 2019; Hofhuis
et al. 2019; Ju et al. 2019; Kizgin et al. 2019; Lai 2019; Li and Peng
2019; Mitra and Evansluong 2019; Rahajeng Mintarsih 2019; Tai
et al. 2019; Wang and Abosag 2019; Yau et al. 2019; Yu et al.
2019; An et al. 2020; Rehman and Wu 2020; Franco and Carrier
2020; Fujs and Vrhovec 2020; Hu et al. 2020; Pang 2020; Udwan
et al. 2020; Gius 2021; Ihejirika and Krtalic 2021; Lai 2021; Mohd
Yusuf et al. 2021; Qian and Mao 2021; Ju et al. 2021; Yu et al.
2021; Lai et al. 2022; Liu and Yeo 2022; McKenzie 2022; Omori
and Schwartz 2022; Takhar et al. 2023; Nguyen 2023; Kaur-Gill
2023; Cleveland et al. 2023; Ju et al. 2023; Lai and Cai 2023;
Valsdóttir and Lubbers 2023) reported on social integration
needs, such as social support, social bonding, belonging and
connection at home and the host country, which can be met by
social networking sites.

In relation to cognitive needs, 26 studies (Alencar and
Tsagkroni 2019; Golan and Babis 2019; Ju et al. 2019; Lai 2019;
Tai et al. 2019; Yu et al. 2019; Foroudi et al. 2020; Fujs and
Vrhovec 2020; Hu et al. 2020; Nikkhah et al. 2020; Pang 2020;
Udwan et al. 2020; Gius 2021; Ihejirika and Krtalic 2021; Lai and
Tai 2021; Lai 2021; Mohd Yusuf et al. 2021; Ju et al. 2021; Qian
and Mao 2021; Lai et al. 2022; Nizam et al. 2022; Nguyen 2023;
Kaur-Gill 2023; Cleveland et al. 2023; Ju et al. 2023; Lai and Cai
2023) have examined and shown different types of cognitive
needs that migrants seek and attain from social networking sites
to cope with the new environment. Cognitive needs are described
as the need to improve information, knowledge, learning and
comprehension (Hussain et al. 2020; Katz et al. 1973).

Personal integration needs are related to strengthening the self-
trust, confidence, stability and status of individuals (Katz et al.
1973). Sixteen studies (Du and Lin 2019; Golan and Babis 2019;
Lai 2019; Tai et al. 2019; An et al. 2020; Foroudi et al. 2020;
Purgason et al. 2020; Chen et al. 2021; Lai and Tai 2021; Ju et al.

2021; Lai et al. 2022; McKenzie 2022; Nizam et al. 2022; Omori
and Schwartz 2022; Lai and Cai 2023; Takhar et al. 2023) reported
that migrants’ personal integration needs may be fulfilled by
social networking sites during acculturation. Self-identity con-
struction, self-esteem, enhanced credibility, confidence and status
are the personal integration needs identified from the
review study.

The need for tension release is described as the deterioration in
contact with oneself and one’s social roles (Katz et al. 1973).
Seven studies (Ju et al. 2019; Li and Peng, 2019; Yu et al. 2019;
Mohd Yusuf et al. 2021; Ju et al. 2023; Nguyen 2023; Takhar et al.
2023) identified that migrants use social networking sites to avoid
tension, such as conflict cultural restriction, acculturation stress,
tension and stigmatisation.

A limited number of studies explore the impact of social
networking sites on fulfilling migrants’ affective needs. Nine
articles (Ju et al. 2019; Rahajeng Mintarsih 2019; Tai et al. 2019;
Yau et al. 2019; Fujs and Vrhovec 2020; Georgalou 2021; Nizam
et al. 2022; Kaur-Gill 2023; Lai and Cai 2023;) mentioned affective
needs, such as following celebrities, watching entertaining videos,
sharing happy moments, passing leisure time and engaging in
other experiences that develop different emotions, which may be
satisfied by social networking sites during acculturation.

Discussion
A multi-disciplinary depiction of research findings has been
presented in this scoping review, and it illustrates that the
acculturation needs of diverse migrant populations can be char-
acterised into five categories—cognition, social integration, per-
sonal integration, tension relief and affectivity—that migrants
seek to meet through social networking sites. Although this article
aimed to determine the overall acculturation needs of the migrant
population, the review of selected papers found that the identified
needs were related to the ones mentioned in the uses and grati-
fications theory. According to the theory, active media users
evaluate and examine different kinds of media to select the
content and media for the gratification of their needs (Liu 2015;
Ruggiero 2000). From the reviewed papers, this study identified
that discrimination, prejudice, pressure, isolation and other social
factors are the main reasons behind the increasing dependency on
social networking sites by different migrant populations for
meeting acculturation needs. Vulnerable migrant groups, such as
low-skilled migrant workers and refugees, face discrimination and
prejudice because of their low social status and financial condi-
tion in the host country (Alencar and Tsagkroni 2019). Given that
they are often unable to avail of services or seek assistance
because of their financial and social constraints, they turn to
social networking sites. For example, the negative attitude, dis-
crimination and negligence that Syrian refugees have experienced
in the Netherlands while approaching doctors and health care
officials have deterred them from seeking further help (Alencar
and Tsagkroni 2019). In addition, internal migrants in China
have suffered from challenging circumstances because of issues
such as precarity, loneliness, discrimination and long work hours
(Ju et al. 2019). In Singapore, migrant construction workers who
are commonly from Bangladesh and India play a significant role
in infrastructure development. However, they live in a hostile
environment that has excluded them from fully integrating into
society and accessing mainstream communication channels and
knowledge production (Kaur-Gill 2023). Another major reason
for migrants’ dependency on social networking sites for accul-
turation process is their living conditions. They live in a con-
gested area with no access to technology (television and radio),
except mobile phones, which makes their lives frustrating and
monotonous (Ju et al. 2023). Review papers have shown that
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socio-economic, educational and professional differences have
shaped the various social prejudices and problems that different
migrant populations experience. The young British Sikhs in the
UK are constantly being pressured by their elderly family mem-
bers to practice their culture rigorously, which often does not
align with their lifestyle. To express their frustration, they reg-
ularly use social media (Takhar et al. 2023). Raising concern,
Mohd Yusuf et al. (2021) underscored that Malaysian female
expatriate nurses working in Saudi Arabia do not receive ade-
quate cross-cultural exposure before their departure to the host
country, including language, working style, communication pat-
terns, weather, living conditions and housing/accommodations,
clothing and food. This situation has eventually affected their
personal and professional lives. These examples depict how these
issues have eventually become reasons for migrant populations to
use social media to adjust in a foreign land and satisfy their
acculturation needs. Constructive insights into the diverse ways
individuals engage with social networking sites to meet their
acculturation needs and their effects on individuals’ well-being
are included in the scoping review.

Cognitive needs. The selected studies that indicated migrants’
cognitive needs can be divided into two categories: cognitive
needs related to the host country and cognitive needs related to
their home countries. Pieces of information regarding host
countries’ culture, customs, social system, current news, laws and
regulations are major cognitive needs related to the host country
that migrants seek on social networking sites (Foroudi et al., 2020;
Nikkhah et al., 2020; Yu et al., 2019). Simultaneously, they view
videos, news and posts on social networking sites to gain infor-
mation on the current developments and events related to their
home country, and these channels are easy and convenient to
access (Gius 2021; Ju et al. 2023). The empirical results indicated
that user-generated information on social networking sites pro-
vides enormous benefits for inter-cultural adjustment. It helps in
decreasing their cultural shock and initiates multiple ways of
adaptation to the host society (Cleveland et al. 2023; Mohd Yusuf
et al. 2021; Yu et al. 2019). While using social media, three
dimensions of cultural intelligence (cognitive, motivational and
behavioural) play a major role in the relationship between local
communities and international students in cross-cultural con-
texts. These procedures outline how international students in
China generate transformations in cultural identity (Hu et al.
2020).

Some studies indicated that social media provides a secure
environment, a degree of anonymity and equal opportunities that
enable migrants to learn the language and observe the social
norms and culture of the host nation before fully interacting with
them, especially in the early phases of migration (An et al. 2020;
Golan and Babis 2019; Ihejirika and Krtalic 2021). Ihejirika and
Krtalic (2021) highlighted that social networking sites have
allowed migrants to investigate any information freely without
fear of repercussions or condemnation.

Furthermore, a significant number of studies found that
migrant populations repeatedly seek information related to health
on social networking sites because they face difficulties in
obtaining the right information and support from the local
healthcare system because of linguistic and cultural differences
(Alencar and Tsagkroni 2019; Kaur-Gill 2023; Nguyen 2023;
Nikkhah et al. 2020; Udwan et al. 2020).

Nguyen (2023) highlighted that the main topics of discussion
among immigrant mothers in the US on social networking sites
are doctors, hospitals, insurance, costs and alternative health care.
For Syrian refugees in the Netherlands, gathering and sharing
practical health information on social media provide them withT
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knowledge of the health system as a type of socio-cultural
resource (Alencar and Tsagkroni 2019). Over time, help seekers
become help providers who answer newcomers’ queries on the
new healthcare system (Nguyen 2023).

Nikkhah et al. (2020) asserted that cognitive needs related to
the host country changed over different stages: immediate,
intermediate and integrative. The immediate stage indicates the
period following entry into a new country. In the intermediate
stage, they deepen their integration. In the integrative stage,
they entirely integrate into the new society. In the immediate
stage, they seek urgent information such as accommodation. In
the intermediate and integrative stages, they look for informa-
tion on social systems and social involvement, respectively.
However, Fujs and Vrhovec (2020) noted that most needs
related to the post-migrant and settled phases of migration
appear to overlap. Post-migrants look for diverse recommenda-
tions for tax advisers, physicians and lawyers. Gius (2021)
noticed that the use of a Facebook group for Italian migrants in
Toronto varies based on generation. The young generation
actively seeks and shares a diversified set of information, from
politics to immigration policies and opportunities. Meanwhile,
the elderly mostly remain passive members in the group unless
they need to intervene to solve specific controversies raised
among group members.

Another essential cognitive need that correlates with the use of
social networking sites is that temporary migrant workers can
easily create informal information exchanges, such as job
postings, peer support and tips to avoid inter-cultural conflicts
as well as access professional advice regarding workers’ rights,
thus improving their level of knowledge (Fujs and Vrhovec 2020;
Gius 2021; Golan and Babis 2019). Similarly, Golan and Babis
(2019) confirmed that temporary migrant workers share their
professional dedication on Facebook posts. Such information
sharing contributes to the development of public acknowl-
edgement of their work, values and obligations. Social networking
sites are easily accessible, thus allowing individuals to convey
their occupational security and secure position in the community.
Some studies that investigated international students suggested
that academic information exchange on social networking sites
enhances foreign students’ academic integration (Lai 2019; Pang
2020). Lai and Tai (2021) showed that regular engagement in
social media activities can positively affect foreign students’
language-learning motivation and their language-learning experi-
ence in the host country. The study suggests that language
learners can be facilitated to reach their learning objectives and
improve the quality of their language-learning experience through
social media. Meanwhile, Ihejirika and Krtalic (2021) indicated
that not understanding the language of a local community and
the lack of confidence in communicating are the reasons for not
being able to grasp the information presented through
social media.

In essence, cognitive information enables individuals to break
down geographical and cultural barriers. Therefore, individuals’
cross-cultural knowledge is essentially strengthened (Mohd Yusuf
et al. 2021).

Social integration needs. Social integration is the most essential
acculturation need that has been identified from the selected
studies. These studies demonstrate that the active use of social
networking sites can significantly and directly influence migrants’
social support from home and host societies, which subsequently
fosters their level of cross-cultural adaptation psychologically and
behaviourally (Mohd Yusuf et al. 2021; Pang 2020). The studies
showed the value of social networking sites as a tool to satisfy
respondents’ social needs. Social networking sites link the

societies of the home and host countries (Rehman and Wu 2020;
Du and Lin 2019; Valsdóttir and Lubbers 2023).

However, in a foreign land, an individual’s social integration
needs via social networking sites vary over time. Yau et al. (2019)
found that with time, migrants adjust to the host culture and
initiate new relationships in their new cultural setting. Therefore,
their dependency on social media to contract with ethnic
communities declined. However, Fujs and Vrhovec (2020)
observed that in the post-migrant phase, migrants use online
groups to socialise to establish new relationships with other
migrants in the host country. Then, in the settled phase, they seek
to retain or re-establish their bond with individuals from their
homeland.

Another unique outcome elicited from the empirical studies is
that because of friendship on social networking sites, forming
offline connections with local communities and obtaining
essential social services have become easier (Bucholtz, 2019).
This assumption does not align with the findings of Mitra and
Evansluong (2019), which presented that increased online
associations with the mainstream community do not strengthen
offline relationships. The respondents do not have sufficient time
for offline interactions. The study identified that migrants who
can develop offline connections through professional or social
activities use social networking sites to sustain and build their
networks. Rehman and Wu (2020) showed that social media use
has strengthened relationships, helped students to adjust to their
new surroundings and established a sense of belonging. The
development of migrants’ sense of participation, community and
belonging to the host country through social networking sites
mostly depends on the responses that they receive from local
communities. If local users’ responses are not positive and
sufficient, migrants’ use of social networking sites dents their
sense of engagement, community and belonging to the host
country (Udwan et al. 2020). As a substitute, migrants are
encouraged to forge closer ties to their home countries (Mitra and
Evansluong 2019). Moreover, migrants prefer to abstain from
connecting with the host society on social networking sites
because of long working hours, introversion and unfavourable
encounters with local communities. They also sometimes use
separate social networking sites to interact with locals (Valsdóttir
and Lubbers 2023). Ju et al. (2021) found no evidence that the
host communities on Facebook have an impact on the
consequences of the acculturation of the respondents’ day-to-
day life. In addition, Bucholtz (2019) stated that strong ethnic ties
on social networking sites deter migrants from contacting
mainstream and other diverse communities, which eventually
causes a lack of personal development. However, Ju et al. (2021)
proposed that immigrants may not become detached from the
host culture because of strong ethnic communication in social
networking sites. As an alternative, such communication can
foster positive experiences in the host community and can
contribute to immigrants’ psychological well-being and their
sense of belonging to new communities.

Although social networking sites are silently helping migrant
populations to maintain social interaction, Alencar and Tsagkroni
(2019) and Ju et al. (2023), whose respondents were refugees and
low-skilled migrant workers, raised concerns that excessive
interaction on social networking sites has resulted in addiction,
thus pushing back their respondents from real-life integration
with the host community. However, for international students in
China, social media addiction does not affect their interaction
with locals significantly. Despite the addiction, they have a strong
desire to learn and engage with different cultures (Hu et al. 2020).
Furthermore, social capital influences migrant refugees’ wellness
because it encourages a sense of involvement and belonging that
decreases the likelihood of severe psychological problems
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(Alencar and Tsagkroni 2019). These digital platforms help its
users build resilience by fostering community participation, social
support and collective efficacy that are associated with their well-
being (Ju et al. 2023). Another finding demonstrates that
ethnicity-based social capital is not the sole source that affects
migrants’ capacity to participate in a host society. Other
significant sources of influence on migrants’ access to new
networks are education, culture capital and language skills
(Bucholtz 2019).

The uses and gratifications theory suggests that certain needs
inter-relate with an individual’s characteristics, social environ-
ment and psychological factors. Given these factors, the
individual’s dependency on media to fulfil their needs varies
(Palmgreen and Rayburn 1979). Similar outcomes have been
derived from some review papers. Migrants’ use of social
networking sites for social integration varies based on sex, age,
education, occupation and their length of stay. Migrants who
recently moved to a foreign country are inclined to use social
networking sites to maintain connections with their home
country (Du and Lin 2019). However, the use of social
networking sites was observed to decline with age. In their study,
Franco and Carrier (2020) identified third-generation male
Latinos living in Southern California as the low-acculturation
group. Compared with the second and third generations, this
group uses social networking sites more to interact with relatives
and friends from the same ethnic culture. Furthermore, students
and the youth are more accustomed to local customs (Takhar
et al. 2023). For example, male Chinese migrants in New Zealand
use the host country’s social media more frequently because they
aspire to meet new people from the host country. However, no
such difference has been noticed in relation to Chinese social
media use (Du and Lin 2019). An et al. (2020) demonstrated that
for married migrants, social networking sites are a medium to
gain relief from stress and social stigma. Therefore, strong social
networks through social media alleviate the negative impact of
social stigma, and a strong sense of empowerment decreases
stigmatisation.

Personal integration needs. The uses and gratifications theory
considers the audience as active participants who have the free-
dom to select, evaluate and examine the media that they want to
use based on their needs and requirements (Hussain et al. 2020;
Katz et al. 1973). Similarly, reviewed articles confirmed that their
respondents used social networking sites to fulfil diverse personal
integration needs, self-identity construction, self-esteem,
enhanced credibility, confidence, and status. Several studies
demonstrated that migrants use various social networking sites to
create different identities (Golan and Babis 2019; Lai and Cai
2023; Tai et al. 2019). Ethnic minority students in Hong Kong use
separate social media to demonstrate their ethnic identities and
host cultural identities (Lai and Cai 2023). Tai et al. (2019) found
that Chinese students’ different self-perceptions have a significant
influence on how they use and evaluate social networking sites.
Filipino caregivers in Israel do not reflect their identity as migrant
workers but rather that of global travellers when they publish
regarding Israeli society and culture on social networking sites
(Golan and Babis 2019). Hence, multi-cultural exposure on social
media increases the ethnic minorities’ notion of being a global
citizen. Meanwhile, Lai and Tai (2021) found that the passive
consumption and active contribution of social media contents
play a different role in international students’ bicultural identity
management. The findings suggest that the affective dimension of
bicultural identification and bicultural harmony is predicted by
the passive consumption of social media contents and the beha-
vioural dimension of bicultural identity and bicultural

blendedness is linked to the active contribution of social media
materials. Conversely, Purgason et al. (2020) identified three
distinct profiles related to ethnic identity exploration via social
networking sites: active, limited and filtered explorers. Given the
decreased privacy restrictions and increased number of ethnic
members on social networking sites, active explorers can access
varied forms of social capital and limited explorers use social
networking sites to maintain family ties but are less capable of
communicating in their heritage language. This scenario may
prevent them from delving deeply into their ethnic identities.
Meanwhile, filtered explorers are aware of the possible conflicts
arising from the membership of various and heterogeneous social
networking sites. Moreover, they used the linguistic capital that
they gained by learning heritage languages to help in regulating
materials to prevent cross-cultural tensions.

The use of social networking sites can be a crucial tool for
migrant workers to empower themselves and build resilience.
Migrants respond to challenges rather than remain passively
constrained by financial constraints, emotional stress and apathy.
They use social networking sites to strengthen their resolve and
meet personal demands (Ju et al. 2023). Chen et al. (2021) found
that during the initial stage of immigration of Chinese women in
Switzerland, the self-display feature of WeChat Moments enables
them to ease anxiety and reconfigure their identity. Along with
changes in immigration status, their patterns of identities on the
platform have also changed.

Affective needs. Social networking sites help migrant populations
maintain connections with relatives, friends and cultural tradi-
tions, which can lessen feelings of loneliness and/or homesickness
and can create opportunities for happy moments with their loved
ones (Ju et al. 2021; Kaur-Gill 2023; Lai and Cai 2023). Rahajeng
Mintarsih (2019) demonstrated that social media is a medium
through which migrant workers can publish memoirs through
writings that help them express and record their emotions. A
study based on Slovenian immigrants in different countries
identified that the success of Slovenian sportspersons helps in
boosting the morale of the migrants because they post the
achievements on online groups regularly (Fujs and Vrhovec
2020). Moreover, social networking sites help migrants cope with
boredom and negative emotions and experience moments of joy
(Tai et al. 2019; Yau et al. 2019). On social media, the lives of
recent Greek migrants in the UK are characterised by a complex
variety of inconsistent emotional expressions. On the one hand,
the anticipation for a new beginning and the prospect of attaining
their goals in the host country motivated them. On the other
hand, feelings of identity loss, anger and frustration over politics
in their home country and predicaments faced by family mem-
bers back home made them concerned (Georgalou 2021). All of
these factors emphasise the essential role that social networking
sites play in accelerating, encouraging and disseminating the
affective representation of migrant populations.

Tension release. A significant number of studies found that the
use of social networking sites is an effective way of overcoming
societal pressures (Lai and Cai 2023; Yu et al. 2019). For example,
Instagram creates a space for third-generation British Sikhs to
relieve conflicts and tensions between their ethnic identities and
their westernised, acculturated personalities. On social media,
they have found empowerment to demonstrate their Western,
individual and independent identity (Takhar et al. 2023). Mean-
while, emerging immigrant adults in America use social media to
avoid the cultural restrictions and constraints that they experi-
ence in real life (McKenzie 2022). This function of social net-
working sites is especially mobilised by the youth who experience
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a great deal of external cultural pressure and internal cultural
dissonance in their lives. Ju et al. (2023) demonstrated the
enabling role of social media among female labour migrants
during the pandemic as a helpful tool in relieving stress, coping
with anxiety and depression, and tracking their health conditions.
The extreme levels of anxiety, strangeness and uncertainty that
may rise from cross-cultural meets are counterbalanced by the
scope of the interaction via social networking sites (Rehman and
Wu 2020). However, the reverse has emerged from the research
by Tai et al. (2019). The pressure to be constantly available on
social networking sites for schoolwork and group projects often
puts a strain on visiting Chinese students in the US. The time
variance between their current location and the home institutions
requires them to work extra hours. The overall pressure on stu-
dents is increased by the expectation of instant communication.

Conclusion and implications
The findings of the scoping review deliver a broader scenario of
the role of social networking sites in the fulfilment of the accul-
turation needs of migrant communities while also highlighting
critical contexts such as discrimination and race, negative atti-
tudes and stereotypes that migrants go through when adjusting to
a new cultural context. Overall, the results suggest that social
networking sites are not only a reliable source for the accul-
turation needs of different migrant communities but also a coping
strategy for them to deal with prejudice and discrimination that
they encounter in their new surroundings. This will make it more
comprehensible to understand how digital adaptation strategy
works to address social issues faced by marginalised communities.
A total of five acculturation needs, namely, cognition, social
integration, personal integration, tension release and affective, are
identified from the review articles, which are included in the uses
and gratifications theory. This study presents the connection
between acculturation needs and the uses and gratifications the-
ory that underpins the theoretical foundation by demonstrating
how individuals actively seek and use social networking sites to
meet specific psychological, social or emotional needs. However,
by identifying and explaining the negative experiences that dif-
ferent migrant communities go through, this study expands the
theoretical framework beyond traditional uses and gratifications
perspectives. It acknowledges that wider societal dynamics, power
structures, discrimination and inequalities influence the beha-
viour of migrant communities in their social media consumption
for acculturation. In addition, this study examines acculturation
needs in various cultural contexts that would contribute to the
understanding of cultural differences and would enhance aca-
demic expertise of how social networking sites function as a
global tool for meeting individuals’ acculturation needs, regard-
less of their cultural background.

The acculturation theory implies a linear and unidirectional
process of cultural assimilation by which individuals are likely to
adopt the cultural norms and values of the host society while
relinquishing aspects of their ethnic heritage. The complex nature
of culture’s identities, which are constructed by a range of inter-
related factors such as race, ethnicity, gender, class or nationality,
is not the main concern of this unidirectional process. Therefore,
future studies can improve their understanding of migration
experiences through transnationalism or diaspora studies. In the
perspective of a continuously evolving world, this broader theo-
retical engagement can aid in more holistic and specific approa-
ches for evaluating migration and inter-cultural adaptation. In
addition, the reviewed articles illustrated the way social net-
working sites are facilitating the process of acculturation, but they
did not extensively discuss the unpleasant experiences, risks,
mistreatment and vulnerability that the migrant population

encounters when using social networking sites. In the empirical
studies, the mismatch or discrepancy between acculturation needs
that migrants seek and obtain from social networking sites are
absent. The host society’s role in migrants’ integration via social
networking sites is an active and pertinent field for further study.
Therefore, future studies can focus on these fields as well.

This study can aid future research and related bodies to
understand how social networking sites are assisting migrants to
adjust themselves in a foreign land while upholding their ethnic
culture. Given the migrant communities’ dependence on social
media for acculturation, it is vital to emphasise media literacy
education to foster responsible and effective media usage among
them. The result of this study would carry implications for media
literacy programmes aiming to equip various migrant groups with
the necessary skills for adeptly navigating digital environments.
Insights from this research can assist policies and initiatives
aimed at fostering social inclusion and combating discrimination
in host nations. By recognising the pivotal role of social media in
acculturation, policymakers should develop digital platform
interventions that encourage inter-cultural communication and
understanding. Moreover, it can help the host and home coun-
tries to train migrants, especially vulnerable groups (low-skilled
migrant workers, refugees, and minorities) to raise awareness on
the safe and pertinent use of social networking sites for cross-
cultural adjustment.

Data availability
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lications written by distinct authors, all of whom have been
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