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Climate action contributor and carbon space
appropriator: national image construction of China
in dual-carbon commitment from Indian media’s
perspective
Wu Yuxin1 & Zhao Xiufeng 1✉

China’s commitment in 2020 to its dual-carbon goal, demonstrating its intention to parti-

cipate in tackling climate crisis, drew the attention of international media, particularly the

media of India, which tends to deem China a rival neighbour. Indian media continually

reported this announcement and subsequent policies and actions in China, reflecting Indian

cognition and attitude toward China’s commitment to climate change and the Sino-Indian

relationship. Given that, the present study adopts the Discourse-Historical Approach (DHA),

using corpus tools Sketch Engine (SkE) and KH Coder to identify and visualise the topics of

the 127 reports collected from three mainstream English newspapers in India, namely The

Times of India, The Indian Express, and Hindustan Times, analysing the major discursive stra-

tegies including nomination, predication, and perspectivization strategy, and explores the

national images of China constructed by the reports and uncovers the hidden ideology. The

study finds that Indian media are mainly concerned with China’s target, plan, and conditions

of the dual-carbon commitment, resorting to specially designed references, negative eva-

luations, and perspectivization strategies like indirect speech to target China’s energy prac-

tice, casting doubt on China’s capability to realise its goal. As regards China’s national image,

Indian media construct China as a significant contributor to global climate action while

evaluating its international role as a carbon space ‘appropriator’, with ‘too ambitious’ carbon

goals and ‘disappointing’ carbon practices. In general, such construction reflects, to some

degree, India’s tension against China’s rapid rise in climate governance. In addition, the

competition for discursive rights in international carbon politics can also provide an account

of the negative construction. The present study visualises the topics and the semantic fea-

tures, promoting further integration of critical discourse analysis with corpus linguistics.

Meanwhile, this analysis contributes to China-related international and regional media

studies.
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Introduction

Carbon neutrality, as defined by the British Standards
Institution, entails achieving net zero carbon dioxide
emissions. Since the ratification of the Kyoto Protocol in

1997, the need for effective climate governance has emerged as a
prominent issue of global concern and intensive discussion in the
international media landscape. To surmount this challenge,
developed economies, including the United States, Japan and the
European Union, dedicated the 21st United Nations Climate
Change Conference to adopting The Paris Climate Agreement,
pledging to attain ‘net zero emissions’ or carbon neutrality by
around 2050 (Zou et al., 2021). Responding to the agreement,
China announced its carbon neutrality commitments, also termed
the ‘dual-carbon commitment/goal’, at the 75th United Nations
General Assembly General Debate in 2020, stating the resolve to
reach the carbon peak by 2030 and carbon neutrality by 2060.

China’s announcement of the goal is an obligatory response to
climate issues, but it is more of an initiative to reconstruct its
national image and enhance its discursive right in global climate
governance (Wu et al., 2021). As the largest developing country
and the second largest economy, China has been stigmatised as
‘the largest polluter’ or ‘pollution perpetrator’ by the international
dominant media, which tarnishes China’s reputation in the global
community, of which one of the primary concerns is green
development and climate governance (Rauchfleisch and Schäfer,
2018). From this perspective, it is indisputable that China’s dual-
carbon goal and plan, which is more drastic and challenging than
that of the developed countries though (Zhou et al., 2023), is a
self-conscious reaction and determined rectification of its
national image, whereby potentially enhancing its discursive right
in global governance.

Such an announcement attracted immediate and over-
whelmingly excessive attention from India, which can be inter-
preted as a natural response given the geopolitical concern. On
the one hand, India’s mainstream media has long been inclined to
align with western media in distortedly interpreting and nega-
tively representing China (Pardesi, 2021), intending to vie with
China for possible advantages in every conceivable field (Kapur,
2016). On the other hand, China and India were originally seen as
both representative countries as ‘conservative’ in climate gov-
ernance, lacking the ability to support a comprehensive carbon-
neutral transformation (Zhou et al., 2023). China’s proclamation,
however, placed India in a disadvantageous position in this field,
which induced India, assuming China as the biggest competitor,
to display conspicuous insecurity and a certain sense of imbalance
(Khan, 2016; Malone and Mukherjee, 2010). Therefore, the
Indian mainstream media represented a plethora of reports and
comments on China’s carbon-neutral declaration and dual-
carbon goals, conveying their appraisal of this policy, and influ-
encing the public’s cognitive preferences.

In recent years, there have been massive studies investigating
Indian media’s coverage of China with different topics and events,
particularly through the CDA lens, a proven potent instrument
for revealing the hidden attitudes, stances, and ideologies
(Machin and Mayr, 2012), such as the China-Pakistan Economic
Corridor (Khan et al., 2016), the Sino-Indian border conflict
(Bhonsale, 2018), the East China Sea issue (George, 2021), etc. It
has been found that the Indian media mainly show a particular
interest in China’s politics and economy, while the focus on
environmental issues is relatively scant, and the construction of
China’s image in this regard has barely been investigated. The
national image refers to the public recognition and evaluation of
situations in manifold fields of a country, which is discursively
constructed especially via media discourse (Kunczik, 1997).
Media, as the essential channel for people to gain images of world
affairs and knowledge of global issues (Chitty, 2007), can

effectively affect public views on specific events or entities, par-
ticularly and normally of a country, whether portrayed as positive
or negative by media reports (Brewer et al., 2003). In the con-
temporary era, the competition for soft power between countries
intensifies. The role of national image, as an important part of the
country’s ‘soft power,’ therefore gains prominence in the inter-
national arena. Therefore, it leaves the research necessity.

On the above considerations, the present study intends to
address the following questions:

1. What are the predominant topics covered by the Indian
mainstream media on China’s carbon peak and neutrality?

2. What discursive strategies and linguistic means are
predominantly employed?

3. What images of China are constructed by the Indian
media? Why?

To address these questions, the present study, with the assis-
tance of corpus tools, adopts the Discourse-Historical Approach
(DHA) (Reisigl and Wodak, 2009, 2016; Wodak, 2001) to explore
the topic, discursive strategies and linguistic realisations, subse-
quently exploring what images of China are constructed, and
uncovers the underlying ideologies. DHA is chosen as the ana-
lytical framework for its wide and adaptable application in
exploring image and identity construction (Wodak and Boukala,
2015; Wodak, 2017), which enables the study to delve into the
discursive strategies and rhetorical devices used by the Indian
media to represent China’s environmental initiatives. Moreover, it
helps to reveal the motivations behind the Indian media’s
attempts to challenge or undermine China’s efforts to project a
positive image in the climate arena.

This paper is structured as follows: ‘Introduction’ is the
introduction, in which the research background, research ques-
tions, literature review, data and methods, and organisation are
covered. ‘Data and Methodology’ presents an introduction to the
DHA and the analytical framework drawn on in this study. The
elaborated analysis is illustrated in ‘Corpus-based Analysis’,
including topic analysis, analysis of discursive strategies, and
linguistic realisations, together with images constructed and the
underlying ideologies. The discussion of findings and conclusions
are presented in ‘Discussion’ and ‘Conclusion’.

Data and methodology
Theoretical framework. DHA is a problem-oriented approach
developed by Wodak and her team while researching context and
discourse related to anti-Semitism in Austria. It aims at revealing
the ideological or stance issues of hegemony, discrimination, and
exclusion in discourse, in a bid to improve the public’s cognition
of political purpose or designed thoughts and values embedded in
the discourse (Wodak and Meyer, 2009). It integrates the socio-
political environment and historical background of discourse, and
comprehensively analyses the social events and attitudes or
stances of the involved actors, which makes it an important
theoretical framework for analysing political discourse.

The framework of DHA is ‘triangulated’ (Wodak, 2001: 93),
consisting of topics of discourse, discursive strategies, and
linguistic means/realisations. The discursive strategy is the kernel
part of the DHA framework, with five major strategies
distinguished by Reisigl and Wodak (2009, 2016): Nomination,
Predication, Argumentation, Perspectivization, and Intensifica-
tion/Mitigation. Nomination is designed to analyse the names or
references of persons, objects, phenomena/events, processes, and
actions. Predication focuses on the discursive qualification of
specific social actors, objects, phenomena/events, processes, and
actions. Argumentation aims at defending and questioning the
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truth of the claim and the correctness of the standard.
Perspectivization is a discursive device that marks the views of
discourse producers from a particular stance, so as to indicate
intentional participation or disengagement from this position.
Intensification/Mitigation plays a part in identifying the ‘deontic’
or ‘epistemic’ (Reisigl and Wodak, 2016: 95) modality of a
particular discourse by modifying illocutionary force.

The present paper, however, mainly focuses on nomination,
predication, and perspectivization, on account of their predomi-
nant occurrence in our data. Referred to DHA and its theoretical
framework, the analytical framework of the present paper is
designed and shown in Fig. 1:

Data and corpus tools. Since the focus of the analysis is to reveal
China’s national image constructed by Indian media through the
news reports on China’s dual-carbon commitment, a corpus of
Indian media’s related coverage was compiled to identify topics
and the discursive strategies employed within. As shown in Fig. 1,
the main topic of China’s dual-carbon commitment and specific
subtopics that Indian media focused on and massively reported
pertains to the first step of the analysis. Then, discursive strate-
gies, namely nomination, predication, and perspectivization, and
their linguistic realisations will be examined and analysed. Finally,
China’s national image will be explored and discussed. During the
whole analysis process, diverse corpus tools and corpus-based
analytical methods are used to figure out the overall picture.

The corpus of the present study is taken from three
mainstream Indian media outlets, namely, The Times of India,
Indian Express, and Hindustan Times. They are all English
language media because (i) they typically demonstrate the voice
of the Indian upper class and are widely concerned by governance
groups; (ii) most of the representative and influential views that
shape public opinion toward China come from the non-
government strategic analysts, retired generals, and civil servants
who often express their opinions in these English-language media
(Tang, 2010). Thus, the English-language media were chosen as
they have a significant influence on public opinion and the
institution of Indian foreign policies.

The incorporation of the corpus method aims to assist the
analysis in order to avoid subjectivity or the problem of arbitrary
data collection (Baker et al., 2013) as much as possible. Two
corpus tools were applied in this study, namely Sketch Engine and
KH coder. The former was used to generate frequency lists of key
terms, helping to identify the most recurrent topics in the
discourse, which provided a quantitative foundation for under-
standing media focus on China’s dual-carbon commitment. KH
Coder, on the other hand, was applied for its ability to visualise
co-occurrence networks, revealing relationships between these
high-frequency words and the clustering of specific topics. The
use of the KH Coder allowed for a deeper qualitative insight into
the discursive patterns. These tools complement each other, and
together ensure a robust and balanced analysis of the discursive
strategies used by Indian media.

Research method. The media reports were downloaded from
Factiva, covering the period from Sept. 22, 2020, when China
officially declared its dual-carbon goal, to Jun. 22, 2022, the day
when the current research commenced. The search keywords
consisted of ‘China SAME (carbon neutrality or carbon offset or
net-zero or carbon neutral carbon peak),’ encompassing the
prevalent terms of the carbon neutrality that emerged globally,
and setting the simultaneous presence of China and keywords
within the same paragraph to increase the relevance. Out of the
203 reports retrieved, 127 were deemed as evidently related and
chosen for further identification and analysis, after discarding
some irrelevant news. Meanwhile, this research uses Sketch
Engine (SkE) and KH coder as corpus tools to annotate and
analyse the data. The selected 127 reports with about 68,000
words are processed into a corpus by SkE.

The analysis is divided into three steps: topic analysis,
discursive strategies, and image analysis. For the sake of
specificity and logicality, the topic analysis consists of two parts.
First, the general topic of the entire data collection was identified
by listing and analysing the top high-frequency words. Then, the
analysis attempted to clarify which aspects of China’s dual-carbon
commitment were emphasised and reported by Indian media

Fig. 1 Analytical framework. This figure, taking DHA framework as reference, indicates four analytical steps for the current study: topic analysis,
identification of discursive strategies majorly including nomination, predication, and perspectivization, linguistic realisations of three strategies, and finally
the image construction analysis. Notably, the second and third steps are combined for the analysis since they are correspondent.
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discourse, which can be called the specific topics, by examining
the co-occurrence network. The clarity of China’s dual-carbon
goal, which encompasses various aspects and receives differential
attention from the media (Shi and Tong, 2021), is conducive to
preventing a diffuse and dispersed analysis. The study selected the
top 30 high-frequency notional words (mostly nouns) with the
Loglikelihood value at least above 3.84 in SkE to ensure the
statistical significance at the 95% confidence level, and derived the
list. After that, by importing the whole corpus into the KH coder
and highlighting these words, the variation of centrality among
high-frequency words was scrutinised more rigorously to
ascertain the topic effectively. For measuring word distance, the
Jaccard coefficient was selected as its emphasis on whether
specific words co-occur or not. In addition, once a high-frequency
word alone was found insufficient to identify a topic, the reading
was extended to a larger stretch, like concordance lines,
paragraphs, texts, and even the full article. In terms of the
second step, discursive strategies were annotated, with relevant
words and concordance lines according to each discourse strategy
analysed. Finally, on the results of the above steps, China’s images
constructed were analysed and explained.

Corpus-based analysis
Topic analysis. It has been found that Indian media’s discourse
on China’s dual-carbon commitment is multifaceted, covering
environmental, policy, economic, and technological aspects. It
also suggests a narrative closely tied to the bilateral relations
between India and China, with a critical eye on the imple-
mentation and impact of China’s environmental policies. To be
specific, the kernel part of the corpus indicates that the current
‘climate action’ which necessitates financial and technical support
ought to be considered and conducted, and countries, in parti-
cular China and India, prominent emitters around the world,
have to take actions and be responsible for the reduction of
carbon emission, finally achieving the goal of net-zero. The list
and the co-occurrence network are shown in Table 1 and Fig. 2:

It is explicit that ‘India’ and ‘China’, with the highest frequency
or centrality, are the core of Fig. 2, indicating a strong focus on
the two geopolitical entities. Other frequently occurring words
like ‘climate’, ‘emission’, ‘carbon’, ‘net-zero’, etc., otherwise
suggest a significant emphasis on environmental issues, which
is the major topic to be concerned. Words like ‘target’, ‘plan’,
‘goal’, ‘action’, ‘commitment’, and ‘neutrality’ point towards
discussions on policy-making and action plans. Meanwhile, ‘year’
and ‘time’ highlight the importance of timelines and the
scheduled time for achieving dual-carbon goals. In addition,

‘finance’ and ‘technology’ indicate the financial and technological
considerations of the commitment, corresponding to the kernel
part of the corpus.

Since the words of policy/plans and schedule time are mostly
connected with China, it can be inferred that China has already
made an announcement with detailed schedule and plans in
dealing with the consumption of fossil energy, which is the major
force of emission production, so as to realise an energy transition.
Therefore, the reported China’s dual-carbon commitment should
be a complex, multifaceted plan, which is necessary to identify
further the specific aspects of the commitment that the Indian
media is particularly focusing on. In other words, the contents
following ‘China’ or ‘China’s,’ which are mostly specific subtopics
related to China’s dual-carbon commitment, that is, to explore
the co-occurrence network with the limitation of taking ‘China’
and ‘China’s’ as the core.

By inputting the corpus and high-frequency words into the KH
coder for processing and generating the co-occurrence network,
four parts were found to be mainly involved in reports, presented
in Fig. 3.

There are four major branches in the figure that are in different
colours. By examining the concordance lines, it can be clear that
the left branch, where the core word ‘China’ is located, indicates
the context of China’s announcement of the dual-carbon
commitment, i.e., ‘the world climate crisis’, ‘the economic
recession caused by COVID-19’, ‘China, as the world’s largest
emitter’. The upper branch demonstrates China’s target and its
scheduled time, which is net zero by 2060. Furthermore, the
bottom branch focuses on China’s plan and detailed actions to
achieve the target, i.e., ‘adjust the use of fossil fuel’, ‘conduct
energy transition’, ‘manage the use of electricity’, ‘the cooperation
of power sectors’, while the right branch is concerned with the
requiring preconditions/capabilities for China to implement the
strategy, such as ‘finance’, ‘technology’, etc. Therefore, the specific
topics by Indian media on China’s dual-carbon commitment can
be identified as (i) target/goal, including the target of the
commitment and time to achieve the dual-carbon goal; (ii) plan,
including policies, actions, measures and effects they have
brought about; (iii) abilities or conditions for implementing the
goal and latent problems within the process.

Discursive strategies and linguistic means
Nomination. As previously mentioned, the nomination strategy
refers to the names or references of persons, objects, phenomena/
events, processes, and actions. To be specific, the strategy focused
on how the actors involved with the dual-carbon commitment are
named and referred to linguistically. It is found that those Indian
reports predominantly presented China with two types of actors:
China (authority) and Chinese corporation. The recurrent refer-
ential terms are shown as follows:

As shown in Table 2, in addition to the common references
such as ‘China’ to refer to China when mentioning such national
strategy (Wang et al., 2020), the ‘professional anthroponomy’
(Reisigl and Wodak, 2009, p.112) like ‘Chinese government’,
‘proper name’ (ibid) such as ‘(Chinese) President Xi’, the ‘deictic
and phoric expressions’ (ibid) like ‘Beijing,’ some ‘collectives’
(ibid) like ‘major/largest emitter/polluter,’ and ‘China’s internet/
tech firms’ are also used by the media reports. In further
exploration of the concordance lines and broader texts, the six
nominations were found to have connections separately with the
three subtopics, shown in Table 3.

The term ‘(Chinese) President Xi’ can also be understood as a
metonymic reference in the discursive construction of social
actors in nomination strategy, with metonymic meaning: leader
for (represents) the nation. With the examination of concordance

Table 1 List of high-frequency words.

Rank Word Frequency Rank Word Frequency

1 India 729 16 neutrality 159
2 climate 639 17 goal 151
3 emission 585 18 country 148
4 net-zero 504 19 action 123
5 China 491 20 commitment 114
6 carbon 487 21 time 109
7 energy 409 22 greenhouse/gas 101
8 target 376 23 finance 100
9 world 240 24 reduction 97
10 change 192 25 transition 92
11 year 191 26 government 90
12 coal 188 27 consumption 88
13 power 188 28 crisis 85
14 plan 180 29 emitter 84
15 Xi 167 30 technology 80
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lines, such reference is found frequently co-occurred with the
‘Target’ of China’s dual-carbon commitment, illustrated in
examples (1) and (2).

(1) Chinese President Xi Jinping has pledged to bring the
country’s climate-warming emissions to a peak before 2030
and achieve carbon neutrality by 2060.
(Hindustan Times, 21/4/2021, 28/5/2021)

(2) President Jinping has said that his country will aim for its
emissions to reach their highest point before 2030 and for
carbon neutrality to be achieved by 2060.
(The Times of India – Times Now, 17/9/2021)
Chinese President Xi Jinping, for the first reference, is
presented as the central actor (‘the leader’) who has made a
pledge to address climate-warming emissions. The term
‘pledge’ emphasises a personal commitment and authority.
By framing it as a pledge, the President’s individual
responsibility and determination are highlighted so as to
nominate him as the key agent responsible for addressing
emissions and achieving carbon neutrality, positioning him
as a decisive figure in the national strategy. In the following
example, President Xi Jinping’s statement is framed as an
aim for China’s emissions trajectory. The term ‘aim’
suggests a strategic goal, and by attributing it to the
President, it is nominated as the driving force behind the

emission trajectory and dual-carbon goal, reinforcing the
role in shaping the national strategy.
To further elaborate, compared to using ‘China’ or ‘Chinese
government’ as the subject, the reports highlight individual
agency and decision-making power, as well as implying
personal involvement and ownership. It achieves the
function of empowerment, accountability, and strategic
communication: 1) the choice empowers the leader,
emphasising their agency in addressing critical issues; 2)
it holds the leader accountable for achieving stated goals; 3)
such phrases simplify complex narratives for public
consumption (Bunders et al., 2021; Palmieri and Mazzali-
Lurati, 2021; Zhang and Orbie, 2021). Meanwhile, it may
trigger the argument about the oversimplification of
complex decision-making processes, or overlooking the
collective efforts of experts, advisors, and institutions.
Therefore, such a construction of carbon commitment is
attributed to less rationality, potentially obscuring the
collective decision-making involved (Franks et al., 2003). A
similar construction is also shown in example (3).

(3) President Xi Jinping promised to have CO2 emissions peak
before 2030 and achieve carbon neutrality before 2060.
(Hindustan Times, 21/11/2020)
The word ‘promised’ prominently shows the power of a
political leader (Susilowati and Ulkhasanah, 2021),

Fig. 2 ‘China’ as the centred and intermediated word in centrality-betweenness net-work. Each node in this figure corresponds to a high frequency word
(30 in total) in Table 1, showing the centrality betweenness (in Jaccard index) of these words. The darker the colour of the node, the higher betweenness of
the node word, which indicates the number of shortest paths for a node to traverse the network, meaning that the node bridges other nodes and reoccurred
in significant contexts and topics in the corpus, i.e., China, India, emission, climate. The thicker edge indicates a stronger connection between the nodes and
vice versa. MST in the figure means ‘minimum spanning tree’, which helps to understand which elements of a story are most closely linked, revealing the
structure and focus of the corpus.
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underlining the personal weight of leaders and strengthen-
ing the negative perception of China’s dual-carbon
commitment.
Concerning the ‘Plan,’ the reports predominantly paid
attention to the implementation effect so as to make a
judgement on the rationality of the specific plan of the
strategy, with a particular focus on Beijing, the capital of
China, also the ‘metonymic toponym’ (Reisigl and Wodak,
2009, p.112) in nomination strategy: capital for (represents)
the nation. Indian media, in this case, tends to simplify the
complex issue of energy management and climate change as
well as potentially shift the blame to a single entity, which
can have implications for how the public perceives the
effectiveness and rationality of the policies in question. The
example is as follows:

(4) …the backdrop of crippling energy shortages that China
faced in September and October, partly triggered by coal
companies cutting production to meet Beijing’s climate
change pledges.
(Hindustan Times, 10/11/2021)
As mentioned above, the subtopic ‘plan’ includes specific
actions and effects. Example (4) described such an action as
coal production cut, and the effect brought by the action
was crippling energy shortages, indicating that the imple-
mentation of carbon neutrality is unsatisfactory. The final
part of the example contains an intention for impute,

Fig. 3 Modularity of ‘China/China’s’ co-occurrence network. This figure, anchoring ‘China/China’s’ as the core word, uses modularity network to identify
which specific topics were focused in the corpus. Modularity network analysis can identify the modular structure of a network, that is, a tightly connected
group of nodes. By generating different colours of node groups, the clustering of topics and the intensity of the relationship associated with ‘China/China’s’
can be observed.

Table 2 References of major actors.

Actor Reference Frequency Ratio (%)

China (Authority) China 491 69.15
(Chinese) President Xi
(full name)

80 11.27

Beijing 62 8.73
Major/the largest
(carbon) emitter

23 3.24

Chinese government 22 3.10
Biggest/Major polluter 7 0.98

Chinese
corporation

China’s tech firms 14 1.97
China’s internet firms/
companies

11 1.55

Table 3 Distribution of references in three subtopics.

Target Chinese president/president Xi

Plan Beijing
China’s tech firm
China’s internet firms/companies

Ability/Condition major/the largest (carbon) emitter
biggest/major polluter
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ascribing negative results to Beijing’s pledge and conduc-
tion and thus depreciating the whole implementation.
Regarding ‘condition’, Indian media intended to label
China’s role, that is, to underline a specific attribute, in
this case, its negative role in carbon emissions, while
potentially downplaying other aspects or efforts of the
country, thus questioning China’s ability to complete the
carbon goal. Examples are as follows:

(5) Its actions will still be more progressive compared to the
largest emitter, since India’s cumulative emissions
(1900–2100) would be lower than China’s.
(Hindustan Times, 14/10/2021)

(6) However, as the world’s biggest carbon polluter, questions
over whether China could complete its climate change
commitments loom large.
(The Times of India – Times Now, 11/11/2021)
The special nomination can have a significant impact on
the perception of those actors. Example (5) presents China
as ‘the largest emitter’, highlighting its current negative
contribution to the international climate crisis. The
‘cumulative emissions (1900–2100)’ refers to a historical
and future perspective, which adds a sense of fairness and
responsibility to Indian media reports. In example (6), the
reference ‘the world’s biggest carbon polluter’ implies a
negative and critical evaluation. By using these terms, the
media can influence the audience’s understanding of
China’s role in global emissions, suggesting a dominant
and negative contribution to the issue of climate change.
The use of the superlative degree in these examples serves
to single out China as the most significant ‘contributor’ to
carbon emissions, which can create a sense of urgency or
blame, and also lead to questioning China’s ability or
commitment to achieving its carbon goals, as mentioned in
the second example. The phrase ‘questions over whether
China could complete its climate change commitments
loom large’ implies doubt and scepticism about China’s
intentions and actions regarding its climate pledges, leaving
a lack of trust and confidence in China’s capability.
Such description contributes to a discourse that holds 1)
China is inept in reducing adequate carbon emissions to
complete its 2060 commitment in such a short period
because of China’s current huge number of emissions,
intending to constrain the public eye merely on China’s
polluting factor, and 2) China solely responsible for the
challenges in meeting global climate goals, potentially
ignoring the contributions and responsibilities of other
nations. In addition, such a construction also put China, the
largest emitter, into an opposite position to those devel-
oped, less-emitted economies, dividing China into the
group that could not achieve the goal of carbon neutrality
rather than the group that has embarked on the path of
carbon neutralising for decades and been on the verge of
success with sufficient financial and technical support, in
which those economies stand.
In summary, Indian media highlights China’s role as a
major carbon emitter, casting doubt on its ability to fulfil its
climate change commitments. This strategy simplifies the
narrative and can influence public perception and interna-
tional discourse on climate action and responsibility.
However, a handful of constructions have used anthro-
ponyms as an explanation and defence of China’s poor
preconditions for achieving the goal, as illustrated below.

(7) As the largest producer and consumer of coal and coal-based
thermal power, it is understandable that China would prefer
a gradual reduction rather than total elimination.

(Indian Express, 15/11/2021)
The expression ‘it is understandable’ is used to refer to China’s

compromising action, which implies a sympathetic and empa-
thetic evaluation. It can be seen from the example that not all
media reports constructed and presented China’s dual-carbon
commitment negatively.

To conclude, the nomination is a frequently adopted discursive
strategy for constructing China’s image on the dual-carbon
commitment by Indian media, intending to create a deliberate
divide between policymakers and the masses, between regions
and the capital, thereby weakening the legitimacy of the strategy
and shaping negative public opinions.

Predication. The predication strategy is designed to discursively
qualify social actors, events, objects, etc. It can, for example,
which is also the most frequent cases, be realised as evaluative
attributions of negative and positive traits in linguistics form of
implicit or explicit predicates, adding labels, and thus has to be
examined related to nomination strategy (Susilowati and
Ulkhasanah, 2021). The analysis, in accordance with the defini-
tion, explores high-frequency evaluative words or collocations
that occur as the modifier of references listed above (Table 4):

Various evaluative attributions were intensively used to qualify
different references that were analysed in the nomination
strategy. In general, it is common to use ‘China’ or ‘Chinese
government’ as a subject in related statements or descriptions
when discussing and focusing on such national strategy. Mean-
while, Table 4 shows that a considerable proportion of focus and
weight are also allocated to ‘Chinese president/president Xi’ and
‘Beijing’, corresponding to the previous analysis: to highlight the
authority of the individual leader and the capital. The purposes of
such constructions will be analysed later.

As illustrated, Indian media constructed ‘China’ by means of
mixed predications, such as neutral, declarative predications:
‘deliver climate plans,’ ‘pledge to reach carbon neutrality,’
‘committed to net-zero goal,’ negative predications: ‘have
appropriated 73% of the carbon space’ (example 8), ‘is categorised
as highly inefficient’ (example 9), as well as positive predications:
‘China committed… is a big breakthrough’ (example 10)

(8) …China’s emissions will be between 29.5% of global
emissions between 2012 and 2030…the analysis (Climate
Change: Science and Politics, a book released by the Centre
for Science and Environment) revealed
(Hindustan Times, 24/10/2021)
The old industrialised countries and the new entrant,
China, have appropriated 73% of the carbon space till 2019
(Hindustan Times, 29/10/2021)

(9) Though China has declared that it will be carbon neutral by
2060, it is in the ‘highly insufficient’ category according to
the climate action tracker.
(The Times of India, 20/11/2020)
(The Times of India - Mumbai Edition, 19/11/2020)
(The Times of India - Hyderabad Edition, 19/11/2020)

(10) China committed itself to a net-zero target…is a big
breakthrough, especially since countries have been reluctant
to pledge themselves to such long-term commitments
(Indian Express, 3/10/2020)
In example (8), China is constructed as ‘appropriated’ most
of the carbon spaces (about 30% in 73% total), that is, the
space for carbon emission. The development of a country is
inseparable from energy consumption and emissions, and
the emission space is the common aspiration shared by
most developing countries, essentially representing the right
to development (Yang and Chen, 2022). The use of the verb
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phrase implies that both the old industrialised countries
and China have taken over or seized the ‘carbon space’
without proper authority or consent, and have deprived
other countries of their fair share of the developmental
spaces. Such construction, therefore, undoubtedly puts
China on the opposite of not only developing countries
but also countries that crave development, separating it
from the ‘developing’ group where China should have been
placed. Also, this description may guide the public to
believe that the implementation plan of China’s dual-
carbon commitment is to continue to appropriate emissions
space, thereby reducing the rationality of the plan at the
international level. The phrase ‘has declared’ in example (9)
suggests that China has promised or pledged to the
international community and expects to be held accoun-
table for it. However, China is attributed as ‘highly
insufficient’ in achieving carbon neutrality by 2060 with
the quotation of a report from Climate Action Tracker, a
European independent scientific project, which means that
China does not take responsibility for its commitments.
Such a construction is justified as it is a consequence of
following authoritative voices about specific issues (Reyes,
2011), exposing China’s inconsistency and insufficiency in
climate action and questioning China’s reliability and
sincerity in achieving carbon neutrality.
Given that, China is negatively constructed, and the
audience’s opinions are effectively shaped as they are more
likely to adhere to authority (Reyes, 2011). However, this
claim is a kind of ‘fallacy’ (Reisigl and Wodak, 2009, p.117)

of authority-preferred. It does not make sense to negate or
depreciate the entire national strategy only by authority
voice, needless to say whether the ‘authoritative’ voice is
exactly correct and impersonal. In spite of this, the above
representative examples and many similar constructions
within the reports formed a robust negative semantic field,
creating an image of a rising power of rapid expansion but a
lack of sufficient ability.
However, a few reports have praised China’s announce-
ment, as shown in examples (10), taking into account the
current gloomy environment and China’s unfavourable
conditions. These are the compliments on the ‘target’ of the
strategy, while the following two are critical of the ‘target’:

(11) This could depress China’s ambitious climate plans (peak by
2030 and neutrality by 2060).
(Hindustan Times, world-news, 28/5/2021)

(12) …he (president Jinping) has not outlined a plan on how he
intends to achieve his extremely ambitious goal.
(The Times of India - Times Now, 17/9/2021)
The example (11) describes the target as ‘ambitious’. Such a
word suggests that the target is too high or difficult to
achieve. The intention of this predication is to cast doubt on
whether China can reduce its carbon emissions and combat
climate change on its scheduled time. In example (12), the
phrase ‘he has not outlined a plan’ is another negative
predication that implies that China’s president is vague or
secretive about his strategy. The word ‘extremely’ also
intensifies the word ‘ambitious’ and makes the goal sound
more unrealistic or improbable. The intention of this

Table 4 Evaluative attributions to the predominant references.

References Predications

China deliver climate plans,
pledged to reach carbon neutrality by 2060,
committed to reach ‘net-zero’ goal by 2060,
have appropriated 73% of the carbon space
is in the ‘highly insufficient’ category
missed a chance to be recognised as a global leader
in ‘possess’ of much-lauded objective
in ‘possess’ of commitment is a big breakthrough
in ‘possess’ of ambitious climate plans

Chinese government has rushed to mine and burn more coal
plans to build more coal-fired power plants
in ‘possess’ of plans contradicts its carbon neutral targets

Chinese president Xi/
president Xi

has not outlined a plan on to achieve his extremely ambitious goal,
make such an ambitious pledge,
said that his country will aim for its peak and neutrality on time,
conducted to build more coal-fired power plants,
has not yet officially submitted a long-term strategy,
has vowed to reach a carbon emissions peak
has pledged to bring the country’s climate-warming emissions to a peak before 2030 and achieve carbon neutrality
by 2060,
promised to have CO2 emissions peak before 2030 and achieve carbon neutrality before 2060,
in ‘possess’ of ambitious aim

Beijing triggered crippling energy shortage,
has to calm anger over power cuts,
has to rely on economic development and social stability for its legitimacy
In ‘possess’ of plans to build more coal-fired plants,
In ‘possess’ of climate change pledge
In ‘possess’ of new climate plan is disappointing

China’s internet firms/companies creating complications for the country’s carbon neutrality commitments
China’s tech firms are not adopting clean energy ‘fast enough’
Major/the largest emitter have submitted net-zero emission target

has pegged 2060 for the shift
Biggest/Major polluter have committed to it (net-zero/carbon neutrality goal)

questions over how China aims to complete its climate change commitments loom large
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predication strategy is to question China’s credibility and
transparency in its climate goals. Both examples question
the rationality of the ‘target’ (scheduled time), conveying a
view to audiences that maybe China should reassess and
redefine its goals.
With regard to the reference ‘Beijing,’ the negative
constructions were realised by highlighting the devastating
impacts of its actions. For instance, Beijing is questioned by
the action of increasing coal-fired plants built, as it is
ambivalent to the goal of carbon neutrality (example 13),
the word ‘lofty’ in this example conveys a sense of
arrogance or superiority that China may have in its plan
implementation, challenging China’s sincerity and feasi-
bility in its carbon reduction plan. In example (14), China is
facing public discontent over its current power cut and
energy shortage caused by the implementation of the
carbon plan, implying its plan is irrational and helpless in
balancing its economic and environmental needs. Both
examples implied the wrong decision or execution of
Beijing that incurred serious damages to public livelihood at
a national level. Therefore, its climate plan is ‘disappointing’
(example 15). Additionally, the phrase ‘the world’s biggest
emitter’ in example (15) emphasises China’s responsibility
and impact on global climate change as well as criticises
China’s lack of action in its climate policy.

(13) The new report titled ‘China’s carbon neutrality target
implies planned coal power expansion cannot go ahead’,
questions the lofty promise given Beijing’s plans to build
more coal-fired plants.
(Hindustan Times, 21/11/2020)

(14) Beijing has to burn more coal to ensure domestic
consumption needs are met and to calm anger over power
cuts.
(The Times of India – Times Now, 11/11/2021)

(15) Beijing’s new climate plan is disappointing and well off
where the world’s biggest emitter needs to be.
(Hindustan Times, opinion, 1/11/2021)
The significant point is that the three reports put Beijing, or
to say, the Chinese implementation of carbon goal into a
dilemma, as reports negate Beijing’s move to increase coal
consumption in example (13), considering it as ambivalent
to the carbon neutrality goal, while criticising the power cut
caused by Beijing’s carbon reduction and ask to support
people’s livelihood in example (14). In other words, no
matter what is done, the implementation of Beijing is
disappointing, as presented by the media, which also shows
the discourse trap embedded in the construction of Indian
media discourse toward China and its dual-carbon
commitment.
Example (16) and example (17) focus on the role of Chinese
internet and tech firms in the implementation of the carbon
goal, describing that they have made little contribution to
the promotion of achieving the carbon peak and carbon
neutrality goal, presenting negative impressions.

(16) The report, however, said that carbon emissions from
China’s internet industry are projected to continue to rise
through 2035, long after its targeted 2030 national
emissions peak, creating complications for the country’s
carbon neutrality commitments.
(Hindustan Times, world-news, 28/5/2021)

(17) China’s tech firms are not adopting clean energy ‘fast
enough’ to mark their commitment towards carbon
neutrality, environmental group Greenpeace has said in a
report.

(Hindustan Times, world-news, 20/4/2021)

The words ‘continue to rise’ and ‘creating complications’ in
example (16) are negative predications that depict China’s
internet industry (firms and companies) as not reducing their
carbon emissions and are hindering China’s progress towards its
carbon neutrality target, revealing China’s challenge in its
carbon reduction plan. In example (17), ‘not…fast enough’
suggests a sense of urgency or pressure that China needs to act
more quickly or decisively in its energy transition, claiming
China’s current performance and implementation of its plan is
far from satisfactory. Either ‘creating complications’ or ‘not
adopting clean energy fast enough,’ the reports aim to construct
a negative image of these firms, indicative of tension between
enterprises and the government as the former is guided by the
latter (Qi et al., 2021).

Perspectivization. Perspectivization strategy mainly focuses on the
quoted speeches, including (free) direct speech and indirect
speech, aiming to locate the author’s point of view and detect the
author’s involvement or alienation (Reisigl and Wodak, 2009).
Direct speech refers to reporting the exact original words, which
is the most faithful to the original speech, without the reporters
intervening. Indirect speech refers to the reporter’s paraphrase of
the original content without being verbatim. Free direct speech
refers to partially presenting the quotation of the original con-
tents. The employment of speeches functions to fill the reports,
endow authority and credibility, or even implicitly achieve pur-
poseful discursive construction (Table 5).

In this section, the analysis paid crucial attention to the types
and sources of speeches cited in the reports, especially those
related to the aforementioned references, aiming to speculate the
stances and intentions of the discourse producer. The distribution
of speech types is as follows:

It can be seen from the table that indirect speech accounts for
the largest proportion, followed by direct speech and free direct
speech. By examining the speeches in concordance lines, the main
information sources of speeches were identified, namely ‘govern-
mental organisations’, ‘non-governmental groups’, and ‘officials
and experts’. Most of the citations came from India, while a
portion of those came from Europe, thus the citation source is not
the major focus of analysis in this section.

Most direct and indirect speech related to evaluating China’s
strategy is frequently used when quoting ‘officials and experts’.
Reports adhered to the expert’s voice to indicate China’s
scheduled time is unmatched (example 18) or lacks further
progressive actions (example 19 and 20).

(18) Referring to the CSE analysis on the issue, she (Sunita
Narain, environmentalist and director general of the New
Delhi-based policy group, Centre for Science and Environ-
ment) said, ‘… The fact is that the world must reach net-
zero by 2050, which means that the OECD countries should
get there by 2030 and China by 2040.’
(The Times of India, 4/11/2021)

(19) Many experts said China has not committed to much more
than what it had promised in 2016.
(Hindustan Times, 2/11/2021)

(20) Lauri Myllyvirta, the lead analyst at the Centre for Research
on Energy and Clean Air, tweeted: ‘China’s new climate

Table 5 Distribution of speech types.

Frequency Ratio (%)

Direct speech 35 30.70
Indirect speech 54 47.37
Free direct speech 25 21.93
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commitment under the Paris agreement has been pub-
lished. It turns the 2060 carbon neutrality target and CO2

emissions peak before 2030 into new formal pledges but
doesn’t shed more light on the emissions trajectory over
this decade.’
(Hindustan Times, 1/11/2021)
In examples (18) and (20), the writer uses direct speech to
quote the expert’s words verbatim, which gives more
authority and credibility to their voice, as it indicates that
the writer respects their expertise and opinion. It also
creates a sense of immediacy and vividness, as if experts are
speaking directly to the readers, which is assumed to be
more persuasive in convincing the audience of the thesis.
However, in example (19), the writer uses indirect speech
to paraphrase what many experts said. This shows that the
writer does not want to give specific names or details of the
sources, but rather to generalise and summarise their
views. Interestingly, almost all direct speeches were
adopted to present the views of experts with clear names,
while indirect speech is used more frequently when citing
unknown experts. Fairclough (1995, p.61) once pointed out
that the media tends to ‘use indirect speech to blur the line
between the quoter’s and the quoted’s discourse and
drowning out the quoted’s voice with that of the quoter.’ In
other words, the discourse producer may only be inclined
to dress the individual and biased opinion in the voice of
authority.
The type of free direct speech may better achieve the above
purpose. It was frequently used in terms of ‘non-govern-
mental organisations’. Examples are as follows:

(21) Though China has declared that it will be carbon neutral by
2060, it is in the ‘highly insufficient’ category according to
the climate action tracker.
(Hindustan Times, 21/9/2021)
(Indian Express, 18/11/2021)

(22) China’s tech firms are not adopting clean energy ‘fast
enough’ to mark their commitment towards carbon

neutrality, environmental group Greenpeace has said in a
report.

(Hindustan Times, 22/4/2021)
Both examples partially cited the words or phrases from the

original to indicate that China is ‘insufficient’ or not enough to
achieve its 2060 carbon-neutral goal. However, the context and
exact meaning of the original and the evaluative words remain
unknown. The original verbalisation, by means of partial citation,
is deliberately interwoven into the constructed sentences, with
personal views and understanding towards original contents also
infiltrated within, which is inevitably filled with stances. By
forming such a patchwork reporting, the media varnished the
individual views with the authority of the reports and its
organisations, so as to powerfully influence the audience’s
judgement.

Images constructed. Through the analysis of the nomination,
predication, and perspectivization strategies, this study identified
and analysed the references to the actor of China, the evaluative
attributions used to construct different references, and the cita-
tion types and sources. The above analysis shows that the Indian
media generally constructed a negative image of China in relation
to carbon neutrality by applying discursive strategies, questioning
China’s capacity and feasibility in implementing dual-carbon
commitment.

In order to figure out more elaborate images constructed, some
further steps are taken: putting references of China as the centre
to find out the modifiers (evaluative attributions) through KH
coder, then generating the co-occurrence network and checking
the coefficient and centrality to inspect which attributions are
most closely connected with those references, coupled with the
examination of the voices’ sources through perspectivization
strategy. Taking the reference ‘China’ in Fig. 4a, b as examples

By checking the co-occurrence network, the adjective most
closely related to the reference is ‘neutral (0.77)’ in Fig. 4a, while
‘significant’ also has a higher coefficient (0.54) and higher

Fig. 4 Coefficient network of modifiers of China. Each graph shows the words in different part of speech (POS) that modify the reference ‘China’, while (a)
is the adjective modifiers and (b) is the verbal modifiers (verb). Basically, this figure is the enhanced version of centrality network, with coefficient value
presented. It reflects the closeness of the nodes in the network, that is, how likely a node’s neighbours are to be connected to each other. A high coefficient
value may mean that there is a strong connection between nodes, which means the node is frequently used in modifying/co-occurring with the centre
node, and vice versa.
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centrality, for which it is selected. On the concordance line, it is
stated that China’s announcement of its dual-carbon goal is
significant to the global net-zero commitment in general.
Meanwhile, the most frequently used verb is also picked up as
‘appropriate (0.99),’ in Fig. 4b, as China has appropriated most of
the carbon emission space and has squeezed the development
space of other countries. Therefore, in this part, China is
constructed as a ‘significant contributor’ to world carbon
neutrality but an ‘appropriator’ of developmental space.

Following the steps above, the attributions related to ‘Chinese
government’, ‘(Chinese) President Xi’, and ‘Beijing’ are meticu-
lously scrutinised. The occurrence of these three references is
much less than that of ‘China’, so it cannot be processed as the
centre of a whole network but rather be drawn as the kernel of a
separate branch. Hence, as shown in Fig. 5a–c, it can be seen that
‘meet’ has the highest centrality in that branch related to ‘Chinese
government’, indicating that China has to meet domestic energy
needs so as to ‘calm (0.76)’ public anger; ‘ambitious (0.24)’ and
‘achieve (0.52)’ are the two words with high coefficient toward
‘President Xi’, implying that though China’s dual-carbon goal is
difficult to achieve through its leader presents strong verbal
dominance and determination. As for the modifiers of ‘Beijing,’
the adjective ‘disappointing (0.98)’ is processed as the frequently
co-occurring word, indicating that Beijing’s plan of building more
coal-fired plants is disappointing regarding its dual-carbon goal
while its action that caused power cut and public anger is also
disappointing for society.

Other references like ‘China’s internet/tech firms/companies’
or ‘major/largest emitter/polluter’ cannot be processed and
presented in the co-occurrence network because their frequency
is less frequent in the corpus. Given that, it can only detect the
image by highlighting the evaluative attributions toward those
references. With regard to ‘firms/companies,’ China’s role
constructed by the discourse can be concluded as ‘Insufficient’
since its tech and internet firms are described as ‘not fast enough’
to adapt to the dual-carbon commitment and ‘creating complica-
tions’ on the path of achieving carbon neutrality. The reference
‘polluter/emitter,’ however, can directly play a role in construct-
ing China.

Based on the above analysis, the images of China can be
summarised in Table 6:

For the target, the media portrays President Xi Jinping as the
central figure driving China’s ambitious carbon neutrality goals.
His leadership is highlighted in announcements regarding
China’s commitment to achieving net-zero emissions, portraying
China as an ambitious nation with a strong desire to be engaged
in leading global climate governance. However, this ambition is
often assumed to be met with scepticism when it comes to the
feasibility of these targets, as actual progress toward these goals is
perceived as remaining unclear. Thus, while Xi’s leadership
contributes to the image of an ambitious announcer, the media
also questions the reality of achieving these targets.

Regarding the plan, Indian media’s focus on Beijing frequently
frames China’s climate action as disappointing. Officials and

Fig. 5 Coefficient network of modifiers of other references. Each graph shows the modifiers (including different POS) of other references analysed above:
(a) shows the modifiers of ‘Chinese government’, (b) indicates the modifiers of ‘President Xi’, while (c) presents modifiers of ‘Beijing’.

Table 6 China’s images in relation to carbon commitment.

Topic Reference Attribution(s) Voice Source(s) Image(s)

Target President ambitious
achieve

Ambitious announcer

Plan Beijing disappointing Officials and experts/ Disappointing
Firms/
Companies

complication
not enough

Non-governmental groups Insufficient

Emitter/
Polluter

Largest Polluter

Ability/
Condition

China appropriated;
significant

Appropriator
(of carbon space)
Contributor
(to climate action)

Chinese government meet (the need) Non-governmental organisations Failure
(of carbon neutral targets)
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experts cite firms and companies as key contributors to this
disappointment, as complications arise in implementing carbon
reduction plans. Despite ambitious goals, China’s climate actions
are interpreted as inadequate to meet global expectations. The
media further characterises China as the largest polluter,
reinforcing the view that its actions are insufficient relative to
its emissions output. As a result, the image of China is one of
ambition overshadowed by a disappointing lack of substantial
progress, compounded by its role as a significant polluter.

Finally, the media portrays China and the Chinese government
in a dual light regarding their ability to meet carbon neutrality
goals. On one hand, China is depicted as an appropriator of
global carbon space, benefiting from its use of carbon resources
while significantly polluting and emitting. On the other hand,
China is recognised as a significant contributor to international
climate initiatives, particularly in its efforts to cooperate with
global climate action plans. Non-governmental organisations
often critique the Chinese government for failing to meet carbon
neutrality deadlines, which leads to an image of China as both an
important player in climate efforts and a major power struggling
to seek benefits for its own at the expense of others’ development.

Notably, there is no clear voice source for the attributions
towards the references like ‘China’ and ‘President Xi’, which
leaves a large room for subjective assessment, such as the
evaluative terms ‘appropriated’ and ‘extremely ambitious’. The
critical voice towards ‘Chinese government’ and ‘Beijing’ has the
same source: Draworld Environment Research Centre of Beijing
and the Centre for Research on Energy and Clean Air in Finland,
whose report questions over China’s plan to build more coal-fired
plants. By quoting such an ‘authority voice’, the audience is more
likely to talk into the claim that perhaps China does have a
problem in implementing its carbon-neutral plan, which is
disappointing. Regarding the source of attribution towards ‘firms/
companies’, Greenpeace is the most widely recognised environ-
mental pressure group in the world (Eden, 2004), which has
considerable authority in judging China’s actions. Quoting their
reports makes the news and its media more convincing. By
quoting these established sources, the media not only legitimises
its critique of China but also subtly directs the audience’s
perspective, encouraging them to adopt a more critical stance.
This integration of external authority voices strengthens the
media’s evaluative position, amplifying doubts about China’s
commitment to achieving its carbon-neutral goals.

Consequently, this combination of strategies serves to
construct a complex and often sceptical image of China. Despite
the longstanding role of the biggest polluter, Indian media
portrayed China as a significant contributor to global climate
action, an appropriator of developmental space in the global
community, an ambitious contender for climate governance, and
a failure in keeping and sufficing the commitment.

Discussion
The Indian media’s portrayal of China’s dual-carbon commit-
ment is complex, with the predominant employment of discursive
strategies like nomination, predication, and perspectivization.
While the value of China’s dual-carbon goal is identified, the
media casts doubt on the feasibility and sincerity of these
goals. The analysis further underscores the need for a nuanced
understanding of logic and reasons behind held by the media to
construct national images. Generally speaking, China’s
announcement of dual-carbon goals is believed to have great
significance to global climate action, targeting itself as a ‘con-
tributor’ to climate governance. However, considering its current
condition of being ‘the largest polluter,’ its goal of achieving the
carbon peak by 2030 and carbon neutrality by 2060 is seemingly

too ‘ambitious’ to reach. Furthermore, the actual practice of
China is ‘disappointing’: the government needs to ‘meet the
public needs’ and guarantee the public livelihood, so it has to
provide more fossil fuel energy — the opposite towards the goal
of achieving the carbon neutral target and net-zero emission.
Given that, China’s current ability to complete its carbon com-
mitment is seen as ‘insufficient’ and does not keep pace with the
expected progress. In addition, China’s practice at the interna-
tional level is also being denounced. Its pursuit of carbon emis-
sions space has crowded out and squeezed other countries’ space
for emissions and development, resulting in being entitled to
‘appropriator.’ The media’s framing choices demonstrate what
van Dijk (2009) terms ‘ideological square’—realising negative
other-presentation through selective emphasis and de-emphasis
of different aspects of China’s climate commitments.

From a view of domestic interests, Indian English-language
media, particularly privately owned outlets, tend to adopt a
nationalist editorial stance that invariably maintains scepticism
toward China’s initiatives (Bhat, 2023), therefore presenting a
negative discursive construction. While acknowledging China’s
potential contribution to global climate action, the predominant
framing focuses on scepticism and potential threats to Indian
interests. This reflects the competitive tendency that environ-
mental initiatives are primarily evaluated through the lens of
national strategic interests rather than global environmental
benefits. The media’s emphasis on China as an ‘appropriator’ of
development space particularly reflects this ideological orienta-
tion, positioning environmental action as a zero-sum game rather
than a collaborative global effort.

In addition, the Indian media is potentially defending and
warning their government (Ahmad, 2023). One of the broad
functions of media in international broadcasting is to counter the
rival’s dominance (O’Keeffe and Oliver, 2010), even if the
potential one. Since a promising movement for carbon neutrality
is taking form with enormous efforts to realise its objectives,
China has already obtained some reputations and discursive
rights in the climate governance field. Therefore, Indian media
merited to negatively construct China’s actions, so as to defend
their power and rights. Besides, India, as a major developing
world economy that has predominantly been highly energy-
intensive and fossil fuel dependent, has not been able to safeguard
its environment from persistent degradation through the dis-
charge of greenhouse gases, making few contributions to the
global carbon emissions (Das et al., 2023), which has received
considerable criticism. Considering that the massive penetration
of media in society and its role in building public opinion on a
phenomenon can potentially change social, political, and even
security and defence values (Widodo et al., 2022), Indian media
intends plausibly to suggest that it is the time to transfer carbon
neutrality from vision to action.

From the international view, the attitude and tactics of Indian
media towards China are essentially rooted in the competition in
international carbon politics and discrepancies of views (Yang
and Chen, 2022). In the field of climate governance, in addition to
hard power such as technology or economy, soft power and soft
influence generated by discursive actions such as designed dis-
course, ideas, propositions, and announcements (China’s carbon-
neutral announcement) are highly emphasised (ibid). Not only
does it play a guiding role in the formation of documents such as
agreements, conventions, and frameworks in the practice of
carbon politics, but also countries will create systems of political
symbols in line with their interests through discourse, and carry
out ‘symbolic violence’ (Bourdieu, 2003) against other countries,
so as to form priorities in competing national interests and
obtaining the greater discursive right and rule-making power.
Although mitigating climate warming and coping with secondary
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disasters caused by climate change has become a global con-
sensus, countries like India are still indulging in zero-sum
ideology and adopting containment policies accordingly. The
growing polarisation between China and India has strengthened
India’s resolve to engage in competition with China (Prys-
Hansen, 2022), which may account for the negative construction
of China.

Furthermore, the current dilemma of carbon politics stems not
only from different appeals of national interests but also from the
widely divergent ethical standards that countries hold in dealing
with climate issues (Jennings, 2023), specifically manifested as the
confrontation between the teleological and deontological orien-
tations (Yang and Chen, 2022). As for the former, the practice is
reasonable and acceptable as long as it serves its purpose. In other
words, if the practice cannot satisfy the initial preferences, it is not
sensible and should be criticised. One of the representative
instances is the Indian media’s negative evaluation of China’s
plan to build more coal-fired plants. Sticking to teleological
orientation, Indian media naturally criticised China’s plan as it
runs squarely against the carbon neutrality goal, but without an
elaborate consideration of the reason and intention behind it. As
for the latter, the practice is not acceptable if it is unfair, even if it
is effective in achieving the initial preferences. It is unacceptable
for China with a deontological orientation and populace view-
point to neglect public demand and livelihood in practicing dual-
carbon commitment. Given that, China must meet public energy
demand even if it would drag the process of dual-carbon com-
mitment. The essential conflicts lie in distinct orientations
(Jennings, 2023).

Interestingly, Indian media also criticised the effect of energy
shortage and damage to public interest brought about by China’s
reduction of fossil energy consumption from the perspective of
deontological orientation. It can be seen that in the discourse
competition with China, India has adopted a considerably flexible
moral orientation.

The analysis reveals how Indian media’s ideological stance is
shaped by both domestic and international factors. Domestically,
the need to preserve national interests and maintain public sup-
port for India’s developmental priorities influences how China’s
environmental actions are portrayed. Internationally, the media’s
framing reflects broader carbon political competition and diver-
gent ethical standards. This ideological positioning helps explain
why even potentially positive developments in China’s climate
action are often framed with scepticism or concern. Foreseeably,
for competing for legitimacy in the arena of great and emerging
global powers, this discourse confrontation in the climate gov-
ernance field will last long (Malone and Mukherjee, 2010).

Conclusion
This paper explores the construction of China’s national image in
the reports on China’s dual-carbon commitment by Indian
mainstream media. Employing the DHA as an analytical frame-
work, the present study identifies and analyses the topics and
discursive strategies with the assistance of corpus tools. It finds
that specific references, i.e., ‘Beijing,’ and ‘President,’ were pre-
ferred to refer to China, and negative attributions were added in
modifying those references, so as to realise the negative discursive
construction of China. In addition, the use of the perspectiviza-
tion strategy foregrounds the authority of those negative evalua-
tions, putting the biased view under the disguise of authority
voice, also revealing its impact on public acceptance and pre-
ference. With the coordination of three strategies, China is pre-
sented as ‘significant’ but an ‘appropriator’ in global climate
action with ‘ambitious’ goals, but is ‘disappointing’ in its practice
and is ‘insufficient’ in dealing with its current biggest ‘pollution’.

Generally speaking, Indian media constructs a negative image of
China, by deliberately foregrounding the inconsistency between
its words and deeds, reflecting, to some degree, India’s tension
against China’s rapid development and its achievement in climate
governance. In addition, the competition for discursive rights in
international carbon politics can also provide an account for the
construction.

The present study is believed to have made some contributions:
(i) the analysis shows that DHA as the theoretical framework can
be well applied to analysing the construction of national image;
(ii) the analysis may partially shed light on the intention of Indian
media and its governmental stance, concerning climate govern-
ance; (iii) the corpus tool Sketch Engine and KH coder are proved
to be powerful in visualised analysis, which may have a broader
application in the further exploration.

Data availability
The datasets generated and analysed during the current study are
downloaded from FACTIVA, available in the Figshare, shown as
follow: Wu, Yuxin (2025). Data for manuscript ‘Climate action
contributor and carbon space appropriator: national image con-
struction of China in dual-carbon commitment from Indian
media’s perspective’ in journal H & SSC. figshare. Dataset. https://
doi.org/10.6084/m9.figshare.28334486.v1
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